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	CAMPAIGN EVALUATION
Assess outcomes, lessons learned & your own growth



	Campaign Evaluation asks your team to reflect honestly on every phase of the campaign — what you did, how well it worked, and what advice you would pass on to the next group.



1.  ISSUE DEVELOPMENT
What did you learn from choosing your issue, forming demands, and identifying a target? Any advice for future groups?
	 

	 

	 

	 


2.  GROUP DYNAMICS
What did you learn from trying to build a healthy and well-functioning group? Advice for future groups?
	 

	 

	 

	 


3.  CHANGE THEORY
What did you learn about theory by being in a social action course? Advice for future groups?
	 

	 

	 

	 


4.  BUILDING POWER
How successful was your group in recruiting new students and building alles? Reflect on what worked and what fell short in your outreach.
	 

	 

	 



5.  RESEARCH
What type of research did your group do? What were the key insights from the research? Advice for future groups?
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6.  CAMPAIGN ACTIVITIES 
What was your most effective campaign activitiy? Advice for future groups?
	 

	 

	 

	 

	 



7.  CAMPAIGN ACTIVITIES 
Did you get to a campaign activity? If yes, what was your biggest learning experience from doing it? If not, why stopped your group from getting to a campaign action? Advice for future groups?
	 

	 

	 

	 

	 



8.  LESSONS LEARNED
If your group won or lost the campaign, what were the major lessons you learned?
	 

	 

	 

	 

	 



9.  NAME 3 RECOMMENDATIONS FOR NEXT GROUP (if campaign is still ongoing)
	 

	 

	 

	 

	 



This form is based on the ten-part Social Action Model developed by Dr. Scott Myers-Lipton at San José State University, as presented in CHANGE! A Student Guide to Social Action and teachingsocialaction.org. All campaigns must be non-violent in word and deed and aligned with the UN Declaration of Human Rights.
